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							We are a young adult TV and streaming network appealing to the almost adult in almost everyone. We love both pop culture classic movies and original shows that tell boundary-pushing stories that reflect our audience and there is no holiday we don’t host the party for. 
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							Top Cable Network Among Young Adults
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			DIGITAL
		

				

				
				
							Highly Engaged Digital Audience 
500M+ Minutes of Content Watched per Month
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			SOCIAL
		

				

				
				
							Top Cable Network on Social
12.1M+ Monthly Average Engagements
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							We own the holidays						

				

					

		

				
			
									

		

							

		
				
						
					
			
								
				
			LEADING
		

				

					

		

				
			
								
				
							The social conversation						

				

					

		

				
			
									

		

							

		
				
						
					
			
								
				
			INCLUSIVE
		

				

					

		

				
			
								
				
							We appeal to a diverse audience and we are inclusive in front of and behind the camera						

				

					

		

				
			
									

		

							

		
				
						
					
			
								
				
			SEXY
		

				

					

		

				
			
								
				
							From our incredibly beautiful and diverse cast to our provocative story-telling, we are sexy						

				

					

		

				
			
									

		

							

		
				
						
					
			
								
				
			STREAMING
		

				

					

		

				
			
								
				
							We program for two markets – linear and  streaming. You can watch live on cable, on the app, on-demand, or stream all our originals on Hulu						

				

					

		

				
			
									

		

							

		
				
						
					
			
								
				
			YOUNG
		

				

					

		

				
			
								
				
							Our median age is 37 – 13 years younger than the cable average. During the holidays we are more than two decades younger than Hallmark and Lifetime						
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			DIVERSITY & INCLUSIVITY
		

				

				
				
							93% of Freeform’s directors are female, diverse or LGBTQ+. 90% of our writers are female, diverse or LGBTQ+ and every original series has at least one producer who is a woman. And every Freeform Original Series has qualified for the ReFrame Stamp.
Stamps are awarded to television programs that hire female-identifying people in four out of eight key areas of their production, including: writer, director, producer, lead, co-lead, speaking parts, department heads and crew. Additional points are awarded to content that has women of color in key positions.
						

				

					

		

							

		
					

		

							

		
				
						
					
			
								
				
					
			
						
		

				

				

					

		

							

		
				
						
					
			
								
				
			PROGRAMMING
		

				

				
						
					
			
								
				
							Our original series programming is bold-hearted and boundary-busting – filled with protagonists that take on the world with smarts, swagger, humor and humanity – echoing the everyday trials and triumphs of our audience.
						

				

					

		

							

		
				
				
															[image: ]															

				

				
						
					
			
								
				
																
							[image: ]								
															

				

					

		

				
			
								
				
			Grown-ish
		

				

				
				
							Thursdays 10p/9c						

				

				
				
					
			

		

				

				

				
				
							After following in his big sister Zoey’s footsteps and taking on her alma mater, Andre Johnson Jr., aka Junior, makes moves to step out of his sister’s shadow and become a big man on campus in the sixth and final season of “grown-ish.”
“grown-ish” stars include Marcus Scribner, Trevor Jackson, Diggy Simmons, Daniella Perkins, Justine Skye, Tara Raani and Yara Shahidi. The series is produced by ABC Signature and Kenya Barris, Craig Doyle, Yara Shahidi, Anthony Anderson, Laurence Fishburne, Helen Sugland, E. Brian Dobbins and Michael Petok serve as executive producers. Craig Doyle serves as showrunner for the sixth season.
						

				

				
				
					
			
						
						
							
						WATCH TRAILER
		
					
		

				

				

					

		

							

		
				
						
					
			
								
				
			GOOD TROUBLE

		

				

				
				
							WEDNESDAYS 10P/9C
						

				

				
				
					
			

		

				

				

				
				
							“Good Trouble” follows the residents of Downtown Los Angeles’ The Coterie as they juggle career, love, and friendship and learn that standing up for what you believe in requires making a little noise and getting into trouble. The roommates will face their toughest obstacles yet as they’re confronted with evolving relationship challenges and new career opportunities. Through highs and lows, romance, and heartbreak, The Coterie crew will lean on each other while they navigate the next stage of adulthood.
The series stars Cierra Ramirez, Tommy Martinez, Emma Hunton, Sherry Cola, Zuri Adele, Josh Pence, Bryan Craig, and Booboo Stewart. It is executive produced by Joanna Johnson, Christine Sacani, Greg Gugliotta, Jennifer Lopez, Benny Medina, Elaine Goldsmith-Thomas and Cierra Ramirez. The series was created by Joanna Johnson, Peter Paige and Bradley Bredeweg. Johnson also serves as showrunner.
						

				

				
				
					
			
						
						
							
						WATCH TRAILER
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			CRUEL SUMMER

		

				

				
				
							SEASON 2 COMING SOON
						

				

				
				
					
			

		

				

				

				
				
							Set in an idyllic waterfront town in the Pacific Northwest, the next chapter of “Cruel Summer” follows the rise and fall of an intense teenage friendship. Approaching the story from three different timelines surrounding Y2K, the season twists and turns as it tracks the early friendship between Megan, Isabella and Megan’s best friend Luke, the love triangle that blossomed, and the mystery that would impact all of their lives going forward.
The series stars Sadie Stanley, Lexi Underwood, Griffin Gluck, KaDee Strickland, Lisa Yamada and Sean Blakemore. Paul Adelstein and Braeden De La Garza will recur. “Cruel Summer” comes from studio eOne and was created by Bert V. Royal. Elle Triedman serves as showrunner. Executive producers include Triedman, Bill Purple, Tia Napolitano and Iron Ocean Productions’ Jessica Biel and Michelle Purple. The series is distributed internationally by eOne.
						

				

					

		

							

		
					

		

							

		
				
						
					
			
								
				
					
			
						
		

				

				

					

		

							

		
				
						
					
			
								
				
					
					
				

				

				

					

		

							

		
				
						
					
			
								
				
					
			
						
		

				

				

					

		

							

		
				
						
					
			
								
						
					
			
								
				
			STUNTS

		

				

				
				
							Whether it’s 31 Nights of spooky fun, or 25 days of non-stop Christmas cheer, Freeform is the place to celebrate the holidays. Bringing viewers and clients together with Freeform talent and iconic movies, we create one of a kind content to entertain and delight fans of all ages.						
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							We get your spirit into the Halloween spirit for 31 nights. Last year, our spooky, funny, nostalgic programming and cult classics made Freeform the #1 cable entertainment network with W18-34.
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			Halloween Road by Hyundai

		

				

				
				
							Freeform brings all your favorite Halloween classics to life in this one of a kind, interactive event for diehard fans. Along the way, our Freeform host surprises them with 31 Nights of Halloween movie trivia games as they make their way around the Halloween Road activations, driving them through this ultimate spook-tacular experience, all brought to you by Hyundai.
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			Hocus Pocus on TikTok

		

				

				
				
							TikTok & Freeform celebrate 31 Nights of Halloween with a fan-centric campaign featuring user generated content inspired by two of the stunt’s most iconic Halloween films – Hocus Pocus and The Nightmare Before Christmas.
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			Boxlunch

		

				

				
				
							BOXLUNCH joined Freeform’s Halloween Road with a pop up shop in the middle of the experience selling Hocus Pocus and The Nightmare Before Christmas licensed merchandise to highly engaged Halloween consumers.
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							With our nostalgic take on the holidays, we are the #1 destination across cable for audiences of all ages and we are the most valued brand among young adults. Our viewers are literally a quarter of a century younger than our competitors and 90% of our viewing is live.
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			HYUNDAI

		

				

				
				
							Good Trouble’s Zuri Adele, grown-ish’s Jordan Buhat and their friend, Doug, are getting into the spirit of the season at Freeform’s 25 Days of Christmas Drive-in movie event. Zuri is happy to drive them all there and show off her brand-new Hyundai Santa Fe Plug-in Hybrid EV!
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			KOHL'S

		

				

				
				
							Kohl’s & Freeform join Cruel Summer’s Olivia Holt, and her real-life sister and grandmother as they kick off the holiday season with 25 Days of Christmas movie nights, family traditions, and the spirit of giving with gifts from Kohl’s.
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			PIZZA HUT

		

				

				
				
							Inspired by iconic scenes from fan favorite Home Alone, grown-ish’s Trevor Jackson infused his own comedic timing while making Pizza Hut the true star of this Freeform 25 Days of Christmas spot.
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			PORTAL BY FACEBOOK

		

				

				
				
							Freeform and Portal by Facebook partnered with Cruel Summer’s Sarah Drew as she used the video chat feature to call her best friend, Megan, to chat about their favorite holiday memories and their favorite 25 Days of Christmas films, all while getting ready for the holidays.
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							Disney Advertising is responsible for advertising sales and integrated marketing for The Walt Disney Company’s entertainment and sports offerings through linear, digital, social, audio and ad-supported streaming businesses. This includes ABC, ABC News, Disney+, Disney Channels Worldwide, Disney Digital, ESPN Networks, ESPN+, Freeform, FX, National Geographic, Hulu, and its eight ABC-owned local stations.
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							Disney Advertising
77 West 66th Street
New York, NY 10023
						

				

				
				
			Email
		

				

				
				
							Disney.Advertising@disney.com
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